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ningham 
vember 19 at the 16th Annual 
Top Management Luncheon. 


In relating Mr. Cunningham's 
rise from store manager to chief 
executive officer and his creation 
of the K mart concept, the Sales/ 
Marketing Executives of Detroit 


“K mart meets the specific needs 
of each community. But all K 
marts have one thing in common 
— adherence to Cunningham's in- 
formation about the modern house- 
wife's shopping habits. ‘The shop- 
per of. today might be saving to 
send the children to college, to 
buy a vacation home, or to take a 
trip to Europe,’ Cunningham said. 
‘A savings program must be in the 
budget, but there is no savings 
where you disregard quality.’ 
Therefore, Cunningham reasoned, 
K mart would sell only first quality 





“Study has also shown that 
Most customers were willing to 
wait on themselves,’ Cunningham 
said. “They are used to it from 
grocery supermarket experience and 
now most shoppers prefer self- 
service.” 


“Time has proven Cunningham's 
appraisal correct. K marts are the 
strongest and still the fastest grow- 
ing practitioners of merchandising. 
As a side benefit to the public, 
their success has had a profound 
effect on the betterment of the 
entire retail industry.” 


Is Site 
Of New Offices 


(Continued from page one) 


move. In addition to our senti- 
mental attachment to the present 
building, which has been a second 
home to many of us for years, 
there are numerous obvious rea- 
sons for our preferring to stay in 
the City of Detroit 


“On the other hand, there will 
be many more modern, convenient, 
efficient, comfortable and attractive 
features of our new home. Archi- 
tectural plans are incomplete, but 
the initial stage of the new building 
will provide approximately 500,000 
square feet of space with substan- 


tial expansion capability. Construc- | 


tion will start late this year with 
completion scheduled for 1971." 


Claude M. Booker, executive 
vice president for merchandising, 
has been given overall 
sibility for coordinating all plans 
for the Troy building. He is being 
assisted by Russell E. Duncan who 
retires as head of the construction 
department on January 31 


Dejaeghere Gets 
Western Field Post 
Ronald R. Dejaeghere, former 


m: t of K mart 4121, Den-| 


ver, Colo., was appointed a dis- | 
trict manager in the Western 
Region. The appointment, effec- 
tive December 2, was announced 

Fred K. Nieman, executive 
vice president for operations and 


management. 


Mr. Dejaeghere joined the Kres- | 
Company in 1949 at Kresge} 
6, Grosse Pointe, Mich. He was 
led to the store management | 
id in 1959 at Kresge 239, Chi-| 
cago, Ill. Since that time he has} 
managed seven stores including K 
marts 4069, Casper, Wyo.; 4131, 
ood, Colo., and 4187 and 

4121, Denver 


respon- | 


the Mustang that four Charlotte, N. C., K marts entered in the 
annual “National 500 and Carolina 250 Stock Car Races” last September. 


Charlotte K marts Promote 
National 500; Carolina 250 


The thrill of excitement overtook the town of Charlotte, N. C., | 
on September 3, 1968, the day of the “National 500 and Carolina 
250 Stock Car Races”. This was the second of two NasCar racing 
events held in Charlotte each year with K mart as a major 
promoter. 


Stores 4053, 4060, 4137 and 
4251 planned extensive promo- 
tional activities for the week pre- 
ceding the races, including entering 
a car in the GT Race and the Na- 
tional 500. Drivers Bud Moore and 
Lee Roy Yarbrough visited stores 
along with Vivica Wilson, Miss 
Charlotte Motor Speedway. Hun- 
dreds of fans met the drivers, re- 









Signs at every track entrance read: 
Welcome Race Fans and Thank 
You for jing at K mart. Even 
the Houston Platt Dragster, which 
performed in a pre-race show, was 
decorated with K mart signs. Fin- 
ally— the race! Lee Roy Yar- 
brough, driver of the thundering K 
mart Mustang #98, turned in the 
third highest qualifying for the GT 
Race. 

The Charlotte K marts are proud 
of their in promoting the Na- 


and intend to work with 
In spite of the rain, enthusiasm | their community PP os nena 
ran high on the day of the race. 1S peal cing eigted the nation. 


Krug Heads Central Food Operation; 
Langworthy Retires after 33 Years 


Richard C. Krug, former dis-| food iments and served as a 
trict food manager, has been| district food manager. 
appointed regional food manager) Mr. Langworthy completes 33 
in the Central Region to succeed | gps of yy epg He ay 
Earl D. Langworthy who retires | 2 Career in «ee cen 
January 31. Grant W. Morck, ps : oan: ae eee soos 


. B rations in stores 593, Moline, 
| vice president for the Central Re-| Ill; 24, St. Louis, Mo.; 56, Louis-| 
gion, announced the promotion | ville, Ky., and 480, Chicago, IIl.,| 
| wi ‘ ‘ 4 before being named a food super-| 

hich is effective February 1 | intendent in 1944. After serving as 
| Mr. Krug became affiliated with | a superintendent for eight years, he 
| the Kresge Company in 1955 at| was made food manager at Kresge 
| Kresge 7, Indianapolis, Ind. For| 1, Detroit, Mich. He was appointed 
| the past 13 years he has managed | regional food manager in 1956. 
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Early this year, 
the sporting 
of K mart J 
became a distri- 
butor for Rem- 


ington Arm 
Company, Inc. 
in Bri Conn., the lead- 
ing manufacturer of 
and unition the 
inited States. 





The appointment is the result 
of the aa of James Remington, 
K mart Enterprises buyer. The asso- 
ciation is parti — 
Mr. Remington because he a 
descendant of the same Remington 
family that founded the Remington 
Arms Company. 

The management of K mart En- 
terprises commented that this move 
reflects favorably on K mart’s posi- 
tion as the fastest-moving and most 
progressive national chain in the 
country 
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